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Queen of the South site for 
2016 GWA Conference and Expo
BY KATE COPSEY

Atlanta is the location for GWA’s 
68th Annual Conference and Expo, 
which is being held from Sept. 16 
through 19. The local arrangements 
committee has been busy planning 
lots of fun and stunning gardens 
for us to visit. Check out our Facebook 
page, GWA Annual Conference & 
Expo http://on.fb.me/1T3XeHR for the 
latest information.  

As they are confirmed, we will post  
information about the area and 
gardens that will be on the tour. Check 
back for information and updates 
about the hotel, Conference and Expo 
registration and educational programs.

HOME OF COCA-COLA AND MORE

Pre-Civil War, Atlanta was the Queen 
of the South, with cotton the major 
crop. Wealthy landowners created large plantations, mills and other commercial venues. The town was 
booming, but was destroyed during the Civil War. 

Today, Atlanta is a thriving modern city, where more than a dozen Fortune 500 companies have their 
headquarters, including The Home Depot, Delta Air Lines, UPS and, of course, Coca-Cola. It is also home 
to CNN and The Weather Channel. CNN was itself news when a tornado hit downtown Atlanta in 2008. 
Tours of CNN show the tornado damage and footage from past new stories. 

Famous residents of Atlanta who are buried in the historic Oakland Cemetery include Margaret 
Mitchell, author of Gone With the Wind, six Georgia governors and golfer Robert T. (Bobby) Jones, 
who co-founded the Masters Tournament. Martin Luther King was from Atlanta; the Martin Luther 
King Jr. Historical Site commemorates his life and his works. There is also Centennial Olympic Park 
that comprises 21 acres in the middle of the city. It was the site of the 1996 Olympics, which were 
marred by a bomb that injured more than 100 people.            

— Continued
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At 292 acres, the Gibbs Gardens is among the country’s largest 
residential estate gardens. The Japanese Garden, with a large 
Chinese fringe tree (Chionanthus retusus), is one of 16 different 
gardens on the property.
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Please note that member 
log-in information has 
changed. When prompted 
for log-in, use your primary 
email as username and 
“Password1” as your initial 
password. The next window 
will direct you to input 
your “old password” 
(Password1) and create a 
new password. For issues, 
please call 212.297.2198.
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GWA members invited to Cultivate’16
Cultivate’16 will be July 9-12, 2016, at the Greater Columbus 
Convention Center in Columbus, Ohio. Highlights include an 
8-acre trade show, more than 150 educational sessions for all 
segments of the industry, tours, hands-on workshops and  
numerous social events.

Because of GWA’s partnership with AmericanHort, all GWA 
members receive complimentary registration to the trade show 
and educational sessions – a $350 value.

Registration and hotel reservations will open in March 2016. 
Details and updates will be posted at AmericanHort.org/  
Cultivate, the GWA Facebook page, GWA Clippings and the 
GWA website.

— Continued from page 1

NOT AS HOT, HUMID AS YOU MAY THINK

Atlanta has mild winters and hot humid summers when the shrubs 
take a break from blooming. By September, the temperature and 
humidity moderate and roses put on their second big show of the 
year. According to weatherspark.com, the average temperature 
ranges from a daily low of 64 to with a high of 81 degrees in mid 
September.

Gardens in this not-quite Deep South area are far from frost-free; 
ice is a common occurrence in winter. Research on conifers and 
shrubs that tolerate the wide range of Atlanta’s temperatures is 
being done by a variety of people—from local growers, who are 
testing the limits of shrubs, to plant hunters scouring the middle 
height of mountains. 

Allan Armitage and Michael Dirr, renowned horticulturists who are 
local to the area, produce a wealth of plants and shrubs that tolerate 
not just the droughts and humidity of the South, but do equally 
well in gardens everywhere. A post-Conference and Expo tour to 
the State Botanical Garden of Georgia, operated by the University 
of Georgia in Athens (where both Armitage and Dirr are affiliated), 
is planned for Tuesday, Sept. 20.

Kate Copsey is head of the local organizing committee for the Atlanta 
Conference and Expo .

Legal counsel continues 
for members
John W. Hazard Jr., of the firm Webster 
Chamberlain and Bean, will continue as a source 
of legal advice on issues related to the business 

of GWA members. This free resource is available as a member 
benefit. The value for those members that take advantage of it
is far more than their annual dues. Please call Maria Ungaro, 
212-297-2124, for further information.
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EVENTS
For up-to-date items, contact and registration 

information, please visit gardenwriters.org

MARCH 5-13, Philadelphia Flower Show, Pennsylvania  
Convention Center, Philadelphia (theflowershow.com)
Press Preview: 5:30 to 7:30 p.m., March 3
Connect Meeting: 6 to 9 p.m., March 5, Philadelphia 
Downtown Marriott, 1201 Market St.

• • •
MARCH 6-8, Garden Bloggers Conference, Design  
Bloggers Conference and Home Design Digital   
Marketing Summit (March 8-9), Grand Hyatt (Buckhead) 
Atlanta, (luba@garden-bloggers-conference.com)

• • •
MARCH 11-20, Canada Blooms, Direct Energy   
Centre, Exhibition Place, Toronto (canadablooms.com)
Regional Meeting: 8 a.m. to 2 p.m., March 12, 
GWA @ Canada Blooms, Toronto

• • •
MARCH 12-20, Chicago Flower & Garden Show, 
Navy Pier Regional Meeting: 8 a.m. to 3:30 p.m.,   
March 12, GWA @ Chicago Flower & Garden Show

• • •
MARCH 12-20, Indiana Flower & Patio Show, 
Expo Hall and West Pavilion, Indiana State Fairgrounds, 
Indianapolis 
(hsishows.com/wp/indianaflowerandpatioshow)

• • •
MARCH 16-20, San Francisco Flower & Garden Show,  
San Mateo Event Center, San Mateo 
(sfgardenshow.com)

• • •
APRIL 13-17, Cincinnati Flower Show, Cincinnati
Connect Meeting: 10 a.m. to 4 p.m., April 13, Cincinnati 
Flower Show/Cincinnati Zoo & Botanical Garden Tour

• • •
AUGUST 6, NextGen Summit: New Routes to Horticulture
8 a.m. to 5 p.m., Longwood Gardens, Kennett Square, 
Pennsylvania (http://bit.ly/1Qe9sLh)

• • •
SEPTEMBER 16-19, GWA Annual Conference and Expo,  
Sheraton Hotel Atlanta, Atlanta (gardenwriters.org)

PRESIDENT’S MESSAGE      KIRK R.  BROWN 

Progress instead 
of resolutions

It is a new year. I made no resolutions. 
I had no time. As of this date, I have no 
regrets. I have been busy celebrating 
all of the ways GWA is moving into 
a new age. We sport new looks on 
many fronts. We grow through new 
programs, new meeting formats and 
new ideas.

Take this newsletter, for example. As 
editor, Jo Ellen Meyers Sharp has been 
working for months on the new layout 
and all of the new focus articles you will 
read. There is a chorus of new voices 
developing new themes across and 
throughout our diverse membership.

GWA has adopted a new Strategic Plan with the help of Kellen, its new 
managing partner. In Baltimore, Maria Ungaro, our new Executive Director, 
and Deputy Director Ashley Sullivan actively engaged members, vendors 
and sponsors at MANTS. Joining with this dynamic managerial presence, 
we launched a new booth with multiple new handouts. The results of our 
experience were broadcast across many platforms with the help of our new 
Social Media Specialist, Caitlin Norton. A survey to test the effectiveness 
of our communication and to question industry perceptions went to all 
members.

We announce New Routes to Horticulture as a one-day summit for 
horticultural professionals – with additional garden tours, network parties 
and special vendor opportunities – in Philadelphia on Aug. 6. Details at 
http://bit.ly/1Qe9sLh.

There are plans in place to have at least one new regional meeting in 
each of our seven membership divisions. There will be a new networking 
opportunity near you in the future! Put the dates on your calendar and 
meet your regional leadership. 

Regional and National Directors met to discuss the importance of GWA 
connection at the grassroots level. The challenge is out there to know and 
grow this organization. The Board came together for this winter’s meeting 
at the Kellen offices in Atlanta. We toured gardens that will be part of this 
year’s Conference and Expo, Sept. 16 through 19. There are tremendous 
new educational themes developing with this year’s speaker lineup! 
GWA has new sponsorship programs and an entirely new allied member 
partnership plan (http://www.gardenwriters.org/gwa.php?p=meetings/
sponsorship_ops.html.)

Clearly, I think that GWA is building a new future. I have used the word 
“new” 25 times. I will not make any New Year’s resolutions for GWA in the 
future. I will just start the year with announcements of goals achieved. It 
is better for me.

DATES&            
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It’s been about two months since we’ve come on board 
as the new staff of GWA, so I want to give you an update 
on where we are and what to expect in the coming weeks . 
There have been some exciting changes already . We 
have launched a new brand, refreshed the GWA website, 
attended MANTS in Baltimore, and put many other projects 
into motion that we will unveil soon . Guiding us in all these 
exciting changes is the 2015 GWA Strategic Plan, which 
Kirk announced in January . We have five strategic initiatives 
focused on growing and revitalizing GWA:

Membership
The heart and soul of GWA is you, the members. We plan 
to expand GWA’s reach even further, introducing the 
organization to a new generation and categories 
not previously embraced. More importantly, 
we want to serve you better. What tools and 
services can we provide to better serve 
you? In early January, we released a
member satisfaction 
survey, which will lay the 
groundwork for many 
of the initiatives we 
plan to roll out, 
but we always 
welcome additional 
comments and 
suggestions. 

Branding and 
communication 
We are working to reposition 
the association. In the six
weeks leading up to our 
transition, I spoke with many
of the members and 
influencers within the 
organization. We 
didn’t want to lose the equity of
GWA, but recognized that the 
landscape of communication has changed 
and we needed to embrace our full membership. We’ve 
begun to refer to ourselves as GWA: The Association for 
Garden Communicators. You have likely seen many of 
the cosmetic changes that we have begun to make. We 
did a refresh on the website. We gave a more modern 
look to the logo. In the weeks ahead, we plan to roll out 

even more tools, including member communities, a new, 
mobile-friendly website, and increased social media 
communications across all key channels.

Financial Health
As you know, fiscal health is critical. We want to achieve 
financial sustainability within two fiscal cycles, enhance 
non-dues revenue and evaluate expenses. A fiscally strong 
GWA will better serve our members.

Volunteerism 
We want to get you involved. Want to help us achieve all 
the goals we’ve laid out?  Join a committee. Don’t  miss 

your chance to build your network, demonstrate 
your leadership and give back to the green 

communications industry. 

Education
We want to be the recognized 

education source, thought 
leader and resource for 

the industry. With the 
introduction of more 
regional meetings 
and an improved 
Conference and 
Expo program, we 

will bring you more
of the information

you need to succeed. 
In addition to the excellent 

green industry topics already 
covered, we will be adding a 
special focus on technology, 
business, marketing, commu-
nication and publishing.

I want to take this opportunity 
to thank you. While in Baltimore 

for MANTS, my team and I had to 
opportu-nity to meet many of you 

and learn just a small piece of how you contribute to the 
industry. We have been blown away by your passion, your 
knowledge and your incredibly deep commitment to GWA. 
I speak on behalf of all the GWA team when I say, we 
cannot wait to meet and serve you all. I look forward to the 
next months ahead…and beyond.

EXECUTIVE DIRECTOR’S MESSAGE     MARIA UNGARO 

Strategic move to the future
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I
 n conjunction with the GWA Outreach Task Force, the 
 Florida Nursery, Growers and Landscape Association 
 (FNGLA) welcomed 15 garden writers to the Tropical 

Plant Industry Exhibition (TPIE) in Fort Lauderdale 
on January 19 and 20 for a special garden tour and 
show-opening VIP activities.

Communicators were invited on the TPIE Road Show – 
Garden & Design Tour, which provided attendees with 
private access to the Vizcaya Museum & Gardens, a National 
Historical Landmark; The Kampong, one of five properties 
that make up the National Tropical Botanical Garden. 
The Kampong was the private home and garden of noted 
botanist and plant collector, David Fairchild (1869-1954). 
Additionally, GWA members toured four private gardens, 
including two in the evening for their nightscape features.

More than 7,000 industry professionals attend TPIE each 
year. Garden communicators enjoyed an inside view of 
Florida’s tropicals and the show’s happenings. VIP seating 
at the TPIE opening session, featuring keynote speaker and 
international trend analyst Christine Boland, set an upbeat 
and motivated pace for the show. It was followed by a tour 
of the show floor by Lloyd Singleton, chair of the TPIE 
committee. Exhibitors were told it was “Garden Writers 
Day,” and to look out for the green ribbons on show badges. 
It worked, as Jacqueline Soule can attest. She went with 
250 business cards and returned home with only one,

The following day, several garden writers were also treated 
to a tour of local nurseries and another private garden.

A special thanks to Jennifer Nelis, AOTF member, and Sylvia 
Gordon for rolling out the red carpet for GWA members. 
It was a trip to remember!

If you are envious of seeing your fellow garden communica-
tors in sunny Florida in January, please know that FNGLA 
intends to host a similar exclusive program for GWA members
as part of its TPIE programming Jan. 17 and 18, 2017, in Fort 
Lauderdale. Please contact Jennifer Nelis, 
jnelis@fngla.org, for more details.

Maria Zampini is co-chair of the Association Outreach Task Force .

(Left to right) Sally Cunningham, Brienne Gluvna Arthur, 
Jacqueline Soule, C.L. Fornari, Marty Gottlieb, Nancy Szerlag 
and Peggy Hill were among GWA members who attended 
the Florida Nursery, Growers and Landscape Association’s 
TPIE meeting in Fort Lauderdale.
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Carlos Somoza of Carlos Somoza Landscape Design in Miami 
describes a landscape in a south Florida private garden to Lisa 
Eldred Steinkopf (center) and other GWA members. 

TPIE rolls out 
the red carpet for 
GWA members
B Y  M A R I A  Z A M P I N I

EXECUTIVE DIRECTOR’S MESSAGE     MARIA UNGARO 

Strategic move to the future
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Get your awards entries ready
DEB WILEY

GWA Awards Committee Chair Jacqueline Soule and the  
staff are busily preparing the entry process for the 2016 
Garden Media Awards given for creative works completed 
during calendar year 2015. 

The entry process is online and opens Feb. 10 and closes 
April 10, 2016. Review your work published and copyrighted 
between Jan. 1 and Dec. 31, 2015 to enter. GWA members 
and non-members may enter, but members receive a 
discounted fee for submissions. Early-bird entries (before 
March 10) receive a $25 discount. Detailed information 
will be coming soon – check your email.    

Silver award winners will be announced in July. Gold awards  
will be announced on Sept. 19 during the Awards Banquet 
at the GWA 68th Annual Conference and Expo in Atlanta, 
Georgia.

 

Not Entering? Become a Judge
If you’re not entering, consider judging. The 
Awards Committee needs experts to review 
entries and provide constructive feedback. 
Thanks to the online process, judges have 
about a month to review entries for each of 
the two awards sessions. 

“The thing I loved most about judging was 
getting to read articles I might never see,” says 
author and blogger Dee Nash, one of two judges 
in the electronic writing category for 2015. 
“In fact, I fell in love with Pacific Horticulture 
magazine, and I subscribed even though 
I live in the middle of the country.”

Author and blogger Mary Ann Newcomer, a 
judge in the magazine category, felt similarly 
energized. “I loved judging,” she says. “It’s a 
wonderful experience, especially reviewing all 
the works and different types of communication from so many 
talented people. It made me happy to be a part of GWA.”

Thank you again to the 2015 Garden Media Awards judges: 
Mary Ann Newcomer, Tom Fischer, Ethne Clarke, Judy 
Lowe, Steven Biggs, Doug Jimerson, Dee Nash, Andrew 
Buchanan, Sylvia Martin, Kate Copsey, Joe Lamp’l, Peggy 
Anne Montgomery and Maree Gaetani. If interested, please 
contact: Jacqueline Soule, gardeningwithsoule@hotmail.com.

GWA member Deb Wiley is a freelance writer, editor and 
photographer from Des Moines.

• • •
Pam Penick 
The Water-Saving Garden 
Ten Speed Press 
240 pages, $19.99 
Available February 23 

The Water-Saving Garden 
provides gardeners and 
homeowners with a diverse 

array of techniques 
and plentiful 
inspiration for 
creating outdoor 
spaces that are 
so beautiful and 
inviting it’s hard to 
believe they are 
water thrifty. 
Including a 
directory of 100 
plants for water-
saving gardens 
across the country, 
this accessible, 
contemporary guide 
is packed with 

information on rainwater 
harvesting, permeable 
paving, irrigation, native and 
drought-tolerant plants, 
water-evoking illusions and 
more.

• • •
Peter Loewer
Solving Deer Problems: 
How to Deerproof Your Yard 
and Garden
Skyhorse Publishing
336 pages, $17.99
Published June 2015

Back in 2003, when the first 
edition of Solving Deer 
Problems was released, the 
usual joke told at garden club 
dinners included the line, 
“There are two things that 
deer will not eat, oleanders 
and antique brick, and we’re 
not too sure about the brick.” 
But so much has happened 
in the world of deer control 
that a new edition of Solving 
Deer Problems was called for. 
Now, all the editorial material 
has been updated and new 
sections added, including the 
latest in electric fencing, 
motion-sensor systems to 
frighten deer from your crops, 
new and potent inhibitors to 
attack a deer’s sense of smell 
and an entire chapter on 
deer-resistant plants illustrated 
with color photos of the most 
noteworthy plants. Peter is the 
author and illustrator of many 
gardening books, including The 
Wild Gardener, named one of 
the 75 Great Gardening Books 
of the Twentieth Century by the 
American Horticultural Society.

HOTOFFthe press

“ I loved judging,” she 
 says. “It’s a wonderful 
 experience,especially 
 reviewing all the works 
 and different types of 
 communication from so 
 many talented people.
 It made me happy to be 
 a part of GWA.”
 — Mary Ann Newcomer
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The GWA Foundation joined 
with partner GWA and has 
selected Kellen for full-service 
management of all Foundation 
activities and projects. 

(Download your copy in member’s area on the GWA website). 
Kellen Account Executive and GWA Deputy Executive Director 
Ashley Hodak Sullivan will serve as Executive Director of the 
GWA Foundation, overseeing day-to-day operations and projects 
from the company’s New York office. 

Additionally, the GWA Foundation has received $50,000 from 
ScottsMiracle-Gro’s Gro1000 project to support its keystone 
project, Plant a Row for the Hungry (PAR). The 2016 agreement 
continues a multiyear partnership of green programs supporting 
local communities. 

This spring, the GWA Foundation will join the Gro1000 program  
in four cities: Atlanta, New York, Providence and St. Louis, as 
Showcase Grants are presented for each community project.  
As part of multiyear effort, the Gro1000 program provides grants

and support for neighborhoods in need of green spaces, schools 
in need of places to play and communities in need of beautification 
and revitalization, culminating in the goal of creating 1,000 gardens 
by 2018 – Scotts’ 150th anniversary. To learn more, please visit 
www.gro1000.com.
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Since 2010, Jodi Torpey has organized a PAR effort in Denver. Local 
seed companies, especially Lake Valley Seed, donate thousands of 
packets of the previous season’s vegetable and herb seeds to the 
effort. One of the big seed giveaways is at the annual Denver Master 
Gardener’s Plant-a-Palooza plant sale (featured). She stands at a table, 
handing out the free seeds and PAR row markers, while talking about 
Plant a Row. 

GWAF contracts with 
Kellen Company, continues 
Gro1000 partnership
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On Feb. 19, Lorraine Ballato speaks 
about “Foolproof Hydrangeas” at the 
Connecticut Flower and Garden Show in 
Hartford, Connecticut. At the 34th annual 
NOFA Winter Conference in Burlington, 
Vermont on March 12, Lorraine covers 
“Growing Roses Organically.” And on 
March 28, Lorraine discusses “The Magic 
of Self-watering Containers” at the Bethel 
(Connecticut) Library. 

On Feb. 19 at the New York Botanical 
Garden, Duncan Brine, principal landscape 
designer at GardenLarge, teaches a 
seminar, “Naturalistic Landscape Design.” 
Brine presents an approach embodied 
by his own 6-acre garden, which elicits 
responses from a site rather than imposing 
a traditional style. For details, visit 
gardenlarge.com.

Just when gardeners are stuck inside, 
Tovah Martin is taking to the road to 
advocate for houseplant adoption and 
demonstrate how plants can change your 
home. She lectures on her newest book, 
The Indestructible Houseplant (Timber 
Press, 2015) at the Connecticut Flower and 
Garden Show, Feb. 19. Then she’s headed 
to the Philadelphia Flower Show to lecture 
on March 6. From there, it’s the Boston 
Flower Show on March 16. 

C.L. Fornari is looking forward to speaking 
at the Northwest Flower and Garden Show 
in Seattle, Feb. 20 and. 21. She speaks at 
the Philadelphia Flower Show, March 6 and 
7 and at the Boston Flower Show, March 
19. For details, go to GardenLady. 

Charlie Nardozzi speaks about “Plant 
Propagation,” Feb. 20 and “Foodscaping,” 
Feb. 21 at the Northwest Flower & Garden 
Show in Seattle. He’ll also speak on “Food-
scaping” at the Chicago Flower Show, 
March 12; the Boston Flower Show, March 

16; the San Francisco Flower Show, 
March 18 and at the St. Charles, Missouri, 
Home Show, April 8 to 10. On April 2 and 
5, Charlie offers a hands-on “Pruning 
Workshop” at Gardeners Supply Company 
in Burlington, Vermont. 

Sally Cunningham was named Person of 
the Year for 2015 by Plant WNY (Nursery 
and Landscape Association). On Feb. 26, 
27 and 28, Sally speaks at the Home & 
Gardening Expo in Hamburg, New York, 
on home gardening topics aimed at new 
gardeners and millennial consumers. From 
March 9 through 11, she leads a tour for 
AAA/Great Garden Travel from Buffalo, 
Rochester and Syracuse, New York to the 
Philadelphia Flower Show and Longwood 
Gardens. 

On March 2, Julie Moir Messervy gives 
her lecture “Get Out!! Designing 
Landscapes That Get Everyone Outside 
Again”for the Annapolis Horticulture 
Society in Annapolis, Maryland. 

Greg Bilowz offers “Landscape Design 
& Construction Fundamentals” workshop, 
March 5 at Tower Hill Botanical Garden, 
Boylston, Massachusetts. Learn the 
basic steps that are helpful to the design 
process.

Marie Iannotti teaches “Get More from 
Your Vegetable Garden,” March 5, at 
the Community Garden Conference, 
Frelinghuysen Arboretum in Morristown, 
New Jersey. She talks about “Big Ideas 
for Small Spaces” at the Chicago Flower 
& Garden Show, March 16. Marie presents 
“A Gardener’s Tour of the Hudson Valley,” 
at the Capital District Garden & Flower 
Show in Troy, New York, March 18. 

Kim Eierman is pleased to be presenting 
“Gardening Inspirations from the Smoky 
Mountains” at the Philadelphia Flower 
Show, March 11, and “EcoBeneficial 
Gardening 101” at the Chicago Flower 
and Garden Show, March 14. Some of her 
upcoming talks and classes include 
“Planting for Pollinators” at the New York 
Botanical Garden, Feb. 27, and “How to 
Create a Pollinator Victory Garden”at the 
Cape Cod Museum of Natural History, 
April 3. 

Karla Dalley gives two lectures on 
“Creative Container Design.” The first is 
March 19 at the Avon (Connecticut) Public 

Library (avonctlibrary.info). The second is 
Monday, April 4 at the Wethersfield, 
Connecticut, Home Garden Club
(bit.ly/1ZJirVN). Both meetings are open 
to the public.  

Diana K. Weiner, now horticulture 
program manager for the Gerry Foundation, 
is teaching the first of a three-part series: 
“Gardening 101,” April 6, at Cornell 
Cooperative Extension of Sullivan County, 
in Liberty, New York. The classes are free. 
The Gerry Foundation welcomes local 
garden writers to join its Garden Design 
Panel and review gardens being funded 
for grants. There are many stories to be 
found with these projects. 

Rich Pomerantz presents a garden 
photography lecture to the Carmel-by-the- 
Sea Garden Club in Carmel, California, 
April 14. 

Kerry Mendez teaches a garden design 
and care class April 15 at the Woodstock 
Inn and Resort in Woodstock, Vermont. On 
April 16, she speaks at the daylong 12th 
annual Great Gardens and Landscaping 
Symposium at the same location. Her topic: 
“New Sensational Flowering Shrubs for 
Three Seasons of Interest.” Other speakers 
include: Joseph Tychonievich, Kim Eierman 
and Benjamin Pauly. Event and registration 
details are at pyours.com/symposium. 

 

Longwood Conservatory transforms into 
a tropical oasis, featuringits largest display 
of orchids ever, during Orchid Extravagan-
za going on now through March 27. The 
Clivia Show returns with hundreds of perfect 
blooms March 12 and 13. For more informa-
tion, visit longwoodgardens.org.

Registration is still open for the new online 
series, “Create Your Own Webinars for 
Garden Writers,” led by Cheryl Corson. The 
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series will describe webinar formats, 
registration and payment options, market-
ing, and handling live Q&A sessions on your 
own. Learn by doing, with a small group of 
supportive colleagues. See: corsonlearning.
com/create-your-own-webinars/. 

Martha Swiss presents “An Abundance of 
Plants – How to Have More,” Feb. 16, at the 
Pittsburgh History & Landmarks Foundation’s 
Preservation Resource Center, Wilkinsburg, 
Pennsylvania (contact Mary Lu Denny, 
412-471-5808, ext. 527). She speaks on “Small 
Space Edibles,” April 2, at the Glade Run 
Lutheran Services Spring Garden Symposium 
in Zelienople, Pennsylvania (gladerun.org). 
On April 11, she talks about “Gardening in 
Small Spaces,” at the Mt. Lebanon 
(Pennsylvania) Library, (contact David 
McKibben dhmckibben@hotmail.com). On 
April 12, Martha gives two presentations at 
the Weekend Gardener Seminar at West-
moreland County Community College,
Youngwood, Pennsylvania: “Reimagining 
Your Landscape” and “Creating a Natural 
Look in the Garden” (contact Linda Hyatt at 
724-837-1402). On March 10, she lectures on 
“Creating a Natural Look in the Garden”
to the Green Tree Garden Club at the Green 
Tree Borough Municipal Center in Pittsburgh 
(contact Sue Giardina, 412-921-0287).

Chanticleer Horticulturist Dan Benarcik 
speaks Feb. 18 at the Northwest Flower & 
Garden Show in Seattle, as well as on April 7 
at the Toronto Botanical Garden.

Ruth Rogers Clausen speaks at the 
Northwest Flower and Garden Show, Seattle, 
Feb. 19 and 20 (gardenshow.com). She is at 
Chicago Botanic Garden (chicagobotanic.
org), Feb 23 and 24. March 3 through 6, Ruth 
speaks at the West Michigan Home & 
Garden Show (showspan.com) in Grand 
Rapids. And, she presents the keynote 
address, March 5, at Michigan State 
University’s Smart Gardening Conference 
(bit.ly/1PduZD8), also in Grand Rapids.

Kathy Jentz, editor of Washington 
Gardener Magazine, is a featured speaker 
at the upcoming RootingDC conference 
(rootingdc.org) on February 27. This free, 
annual event attracts more than 1,200 indi-
vidual attendees from across the city, and 
more than 60 local nonprofits and urban 
farm collectives.

Betty Mackey is working with a team 
from the Delaware Valley Chapter, North 
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American Rock Garden Society on its 
Philadelphia Flower Show exhibit “Grand 
Teton Inspiration.” The show opens March 
5. She is also teaching a workshop on 
making papercrete troughs at Longwood 
Gardens, April 29. 

Kirk R. Brown travels with Frederick 
Olmsted and John Bartram on a coast-to-
coast swing in March and April. Beginning 
with a keynote and breakout design lecture 
for the Berks County Home Gardeners 
Symposium on March 12, Kirk and John 
next travel to the Northwest Perennial 
Alliance’s Nicolay Lecture in Seattle, March 
13. Fred and John appear together in Tulsa, 
Oklahoma, March 19, and Oklahoma City, 
March 20. John Bartram solos at the Ellicott 
City/Maryland State Garden Club, March 
22. Kirk finishes the month speaking to an 
adult education program at Northampton
Community College, in Bethlehem, 
Pennsylvania, March 30. Beginning April 
1, Kirk starts a new four-session course on 
landscape design for the same institution. 
John Bartram returns to Laguna Beach, 
California, for a talk to its garden club, April 
8, as well as keynote presentations to the 
National Rhododendron Society in 
Williamsburg, Virginia, April 21, and 
Lancaster County Bridge of Hope, April 
30. Frederick Olmsted doffs his hat to the 
Pennsylvania Chapter of the American 
Rhododendron Society at Whitemarsh 
Country Club, April 21, and with Kirk for 
three lectures at the Maryland Landscape 
Design School, April 26 and 27.

Chanticleer Director Bill Thomas speaks 
at the Sarah P. Duke Gardens, Durham, 
North Carolina, March 17 and 18, and in 
Madison, Wisconsin, at The Artful Garden 
Symposium, April 2 with Thomas Rainer 
and Kelly Norris. 

Judy Glattstein is presenting at the 
daylong, 40th Home Gardeners School for 
the New Jersey Agricultural Experiment 
Station’s Office of Continuing Professional 
Education, March 19, at Rutgers University, 
New Brunswick. Her topics: “Made for the 
Shade: Plants & Ideas for Woodland 
Gardens,” “Gardening On the Rocks: 
Plants and Ideas for Rock Gardens” and 
“Gardener’s World of Bulbs.” Register 
online at cpe.rutgers.edu/HGS.

Chanticleer opens for the 2016 season on 
March 30, Wednesdays through Sundays, 
until October 30th. GWA members receive 

free admission. The Chanticleer staffers 
will be discussing their recently published 
book, The Art of Gardening at the Radnor 
Library, Wayne, Pennsylvania, April 10. 
No preregistration required.

Check out Eva Monheim’s newly designed 
website: evamonheim.com. She teaches 
an “Ornamental and Native Shrub” class 
at Longwood Gardens, Mondays, April 
18 to May 23, in the main auditorium. Eva 
offers a special lecture on “Sustainability 
in the Garden” at the Morris Arboretum in 
Philadelphia, Pennsylvania, April 26.

Guests are welcome when Sharee Solow
presents “Building the Home Rock 
Garden: DIY Step by Step,” March 14, 
at Salem United Church of Christ in 
Rohrerstown, Pennsylvania. The Lancaster 
County Garden Club (lancastergardenclub.
org) will see everything she did to 
transform her front yard into a low-
maintenance rock garden.

Debbie Clark (gardenthymewiththecre-
ativegardener.blogspot.com) has moved 
from Indiana to Lake Lure, North Carolina, 
where she’ll continue her GWA member-
ship.

Carol Michel talks about “Beauty and 
the Vegetable Feast” at the 22nd annual 
Spring Garden Clinic, sponsored by the 
Marion County Master Gardeners, Feb. 27, 
in Indianapolis. On March 5, she presents 
“Grow Vegetables, No Excuses” at the 
Hoosier Hillsides Master Gardener 2016 
Spring Tonic in Paoli, Indiana.

Jo Ellen Meyers Sharp presents a “New 
Plant Sampler” at the 22nd annual Spring 
Garden Clinic, Feb. 27, in Indianapolis. 
On March 3, she talks about “Ground 
Covers: More than Ivy and Myrtle” and 
“Spring Bulbs and Companions” at the 
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Regional meeting in Chicago, March 12
The GWA Region III Meeting, sponsored by the Chicago Flower & Garden 
Show, is promising more exciting story leads for garden writers from across the 
country on opening day of the show at Navy Pier, March 12. Bring your camera! 
The day begins at 8 a.m. with entry to the show before it opens to the public at 10 
a.m. Continental breakfast is provided. The Region III business meeting starts at 
10:15 a.m. 

Sue Markgraf says that garden writers will get a preview of CHICAGO IS, the 
theme of the 2016 Chicago Flower & Garden Show, from Tony Abruscato, 
director and owner. Following that, Katie Rotella, Ball Horticultural Company, 
and Diane Blazek, National Garden Bureau, will present the season’s hottest 
plants. Scott Stewart, director of the Lurie Garden in Millennium Park, has 
exciting news about this important, four-season city garden as it steps into its 
second decade, following his first year of leadership.

Ponds and water features are increasingly complementing home gardens and 
fitting nicely into small landscapes. Aquascape’s Brian Helfrich will show how – 
with beautiful results. James and Sandy Syburg, Purple Cow Organics, will make 
the connection between healthy soil, healthy plants and healthy people. Chicago 
is buzzing over bees, so we thought it might be fun to hear from Laura Ekasetya 
of the Lurie Garden and Adam Sturtewagen of Chalet Garden Center about 
the unique flavor profiles and foraging characteristics of The City Bee and the 
Country Bee. Tim Pollak, Chicago Botanic Garden, will wrap up the day with key 
lessons from the ongoing science of Titan (Amorphophallus).

We’ll hold the business portion of our meeting during lunch, generously provided 
by Tony and the Chicago Flower & Garden Show. The day will conclude with 
exciting raffles and prizes! Don’t miss out. Bring a notebook and dress comfort-
ably for a fun-filled news day at an affordable price. 

Registration is $30 for members/spouses and $50 for nonmembers. To register 
online now, visit gardenwriters.org. For information about the Chicago Flower & 
Garden Show, including the many GWA members participate in its Seminar Series 
and Gardening Live presentations, visit chicagoflower.com.

Clark County 17th Annual Perennial Flower 
School in Springfield, Ohio. Jo Ellen speaks 
on March 19 at the Allen County Master 
Gardeners Spring Program in Lima, Ohio 
about “Fabulous Foliage.” She begins 
teaching the City Gardener Program for 
the Purdue Extension-Marion County office 
March 24. On April 3, she talks to Hancock 
County Master Gardeners about “Great 
Plants for the Midwest Garden” in Green-
field, Indiana. Jo Ellen has been appointed 
to Indiana Landmarks’ Cultural Landscape 
Committee, and recently joined the board 
of directors of Indy Food Co-op, which op-
erates Pogue’s Run Grocer in Indianapolis.

Maria Zampini of UpShoot LLC, presents 
“Garden-pedia: The What, When, Why 
and Where of Gardening,” which includes 
misunderstood gardening terms, new 
plants, garden trends and more, Feb. 27 
at the 2016 Columbus Dispatch Home 
& Garden Show in Columbus, Ohio. She 
makes the same presentation March 9 for 
the Gates Mills (Ohio) Garden Club. On 
March 12, Maria is scheduled to present 
“2016 Gardening Trends for Your Outdoor 
Space” at the 2016 Chicago Flower & 
Garden Show. Additionally, Maria serves 
as director of plant development for the 
HGTV HOME Plant Collection. She once 
again displays at the California Spring 
Trials, April 9 through 14. The HGTV 
HOME Plant Collection display is located 
alongside annuals partner Dummen 
Orange at Edna Valley Vineyards, San Luis 
Obispo (springtrials.org) 

Irvin Etienne will speak about Carmen 
Miranda in the Midwest, and Thug-a-licious 
(When Bad Plants go Good) March 3 at the 
Clark County 17th Annual Perennial Flower 
School in Springfield, Ohio. Jo Ellen will talk
about Ground Covers: More than Ivy and 
Myrtle, and Spring Bulbs and Companions.

On March 8, you’ll find Barry Glick 
speaking at the Mid-Atlantic Inn-Keepers 
Trade Show and Conference in Williams-
burg, Virginia. On March 19 Barry Glick of 
Sunshine Farm and Gardens heads south 
to Fayetteville, North Carolina, to speak at 
the Cumberland County Master Gardeners 
Festival at the Cape Fear Botanical Garden. 
On April 2, you’ll find him in Cleveland to 
present a program for the Design Network 
of Northeast Ohio. Barry is back in West 
Virginia April 15 for the Master Gardener 
Statewide Symposium in Lewisburg. 

On March 19 Barry Glick of Sunshine Farm 
and Gardens heads south to Fayetteville, 
North Carolina, to speak at the Cumber-
land County Master Gardeners Festival at 
the Cape Fear Botanical Garden. On April 
2, you’ll find him in Cleveland to present a 
program for the Design Network of North-
east Ohio. Barry is back in West Virginia 
April 15 for the Master Gardener Statewide 
Symposium in Lewisburg.

Celebrity garden designer P. Allen Smith 
is a keynote speaker during the Van Wert 
Blooms Gardening Symposium, April 16, 
at the Niswonger Performing Arts Center, 
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Van Wert, Ohio. Additional speakers in-
clude Pam Bennett, Irvin Etienne, Amanda 
Thomsen, Barbara Wise and Maria 
Zampini. Garden enthusiasts and friends 
from surrounding states will gather for 
a full day of informative speakers, Q&As 
and book signings. Continental breakfast 
and lunch are included in the $45 admis-
sion. For tickets, call 419-238-6722, or visit 
NPACVW.org.

Chris Hansen reports that he has sold 
his shares of Great Garden Plants to his 
business partner, Mary Walters. The two 
founded greatgardenplants.com in 2007. 
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“This will allow me more time to focus all 
of my efforts on building Garden Solutions, 
LLC, which is the name of my breeding- 
wholesale production company, and home 
SunSparkler Sedums, Chick Charms Hens 
& Chicks and Winter Thriller Hellebore 
breeding programs,” he said. A year ago, 
Hanson and crew completed a colorful 
3,000 square foot rock garden, which is 
used as a showpiece and photography 
stage for all of Garden Solutions’ hardy 
introductions. Chris’ email also has 
changed to chris@sunsparklersedums.com.

Katie Elzer-Peters is the new editor in 
chief of the APLD Journal, The Designer, 
effective Jan. 1. 

Jenks Farmer shares slides and stories 
from his book, Deep Rooted Wisdom: 
Stories and Lessons from Generations of 
Gardeners, around the country this winter 
and spring: Feb. 5, Horticulture Symposium, 
Greensboro, North Carolina; Feb. 29, Boca 
Grande, Florida; March 19, Memphis 
Master Gardeners; April 7, Denver Botani-
cal Garden’s Bonfils Stanton Lecture Series. 
He presents a workshop on the history, 
culinary use, propagation and fanatical 
collectors of big bulbs, including Crinum 
lilies, at the Denver Botanical Garden, April 
8. In April, he starts tours of his organically 
managed field nursery and 18th century 
farm near Augusta, Georgia. Tours are 
limited to horticulture and gardening 
groups. More information can be found 
on jenksfarmer.com/events. 

Plant Development Services Inc. is 
thrilled to announce the introduction of 
Encore® Autumn Fire azalea, available at 
retail this spring. In addition, PDSI’s Buddy 
Lee will speak at the Southern Springs 
Home and Garden Show in Charlotte, 
North Carolina, Feb. 26 and 27. For more 
information: southernshows.com. Buddy 

is also speaking at the Atlanta Home 
and Garden Show, March 18 to 20 
(atlantahomeshow.com/ahs-index.html).

On March 2, Brent Heath entertains the 
members of the Talbot Garden Club in 
Easton, Maryland, with his informative talk, 
“Bulbs for the Deep South”. Brent presents 
“Bulbs: Their Use, Planting and Mainte-
nance” on March 9 for the James City 
County Master Gardener’s training in the 
Chesapeake Lounge. On March 12, Brent 
gives a presentation for the Williamsburg 
Home Show at William & Mary Hall. Brent 
is in Atlantic, Iowa on March 19 giving the 
keynote presentation for the Cass County 
Master Gardeners. On April 15, Brent gives 
a “Living Flower Arrangements” talk and 
workshop at the Polly Hill Arboretum in 
West Tisbury, Massachusetts. Various other 
clubs and organizations will be visiting 
Brent and Becky’s Bulbs for seminars, 
workshops and garden tours between mid 
February and mid April.

Brienne Gluvna Arthur’s speaking 
schedule is full, too. She talks about 
“Foodscaping” at the Charlotte (North 
Carolina) Garden Club, March 21; the 
Farm Bureau Ag to School Conference, 
March 26 and the Georgia Perennial Plant 
Association in Atlanta, April 19. Brie speaks 
about “The Heritage Collection of 
Camellias & Heirloom Tomatoes” at 
Colonial Williamsburg, April 24.

Teresa Watkins is the evening banquet 
speaker at the Florida Federation of 
Garden Club State Convention, April 18. 
The convention is at the Embassy Suites, 
Lake Buena Vista South, Kissimmee. 
Teresa’s talk, “Your Garden Muse: Trans-
forming Your Garden Inspirations Into 
Landscape Realities,” highlights the 
convention’s theme of Inspired Gardening. 

The American Rhododendron Society 
and the Azalea Society of America 
present a joint convention in Colonial 
Williamsburg, Virginia, April 20 to 24. Tours 
are planned to public and private gardens 
in Richmond, Norfolk and Gloucester, 
including Brent and Becky’s Bulbs. GWA 
President Kirk R. Brown opens the meeting 
with his hilarious presentation as the early 
American plant explorer John Bartram. For 
more information: arsasaconvention2016.org. 
You must be a member of one of the 
societies to attend.
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Denny Schrock makes the rounds of the 
speaker’s circuit this winter and spring. On 
Feb. 11 at Reiman Gardens in Ames, Iowa, 
he presents “The Weird and Wonderful 
World of Orchids.” At Coe College on 
March 5 in Cedar Rapids, Iowa, he teaches 
classes on “Succulent Savvy: Easy-care 
Plants for the Garden” and “Plant Combi-
nations That Work: Great Go-togethers.” 
At the West Pottawattamie Spring Garden-
ing Conference in Council Bluffs, Iowa, on 
March 26, he talks on “Flower Gardening 
for Small Spaces” and at the Siouxland 
Garden Show at the Sioux City (Iowa) 
Convention Center on April 2, he reprises 
the class on plant combinations and also 
speaks on “Inspiration From Great Gardens 
Near and Far.”

Jodi Torpey’s new book, Blue Ribbon 
Vegetable Gardening, kicks off the 2016 
gardening season with presentations and 
book signings at the Northwest Flower & 
Garden Show in Seattle, Feb. 18 and 19; 
the San Francisco Flower & Garden Show, 
March 16; the Western Landscape 
Symposium in Pueblo, Colorado, March 
19 and the Wyoming Master Gardeners 
Conference, April 9, in Caspar. For more 
information: Jodi@WesternGardeners.com.

Pam Penick, award-winning blogger and 
author, presents, “Hold the Hose! How 
to Make Your Garden Water Thrifty and 
Beautiful,” Feb. 27, at the Natural Gardener 
Nursery in Austin, Texas. Pam is the author 
of Lawn Gone!, and her new book, The 
Water-Saving Garden, will be released in 
late February. 

Kelly Norris speaks at the Guilford 
Horticultural Society’s annual symposium 
in Greensboro, North Carolina, March 5,  
followed by an appearance at the 
Philadelphia Flower Show the following 
weekend, March 12. On April 1 he speaks at 
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the 10th Anniversary Siouxland Garden Show 
in Sioux City, Iowa, followed by a presenta-
tion in Madison, Wisconsin the next day for 
the Allen Centennial Garden Symposium. 
All of these presentations promote plants 
and ideas from his latest book Plants With 
Style from Timber Press. In addition to his 
lecturing, Kelly has added contributing editor 
for Greenhouse Grower magazine to his 
roster of activities, writing about new varieties 
in a regular column called “Passion for Plants 
in a Modern World.”

Extension Horticulture Agent Keith Hansen 
sent along the following programs for 
the East Texas Garden Lecture Series. All 
lectures will be at the Tyler Rose Garden 
Center, Tyler, Texas. Admission: $15. Each 
lecture begins at 9 a.m.

• March 5, Charles Swanson, Texas A&M  
 AgriLife Extension,“You Can Touch the  
 Box: Irrigation Controls.”
• April 2, Joe Masabni, Texas A&M   
 AgriLife Extension, “Aquaponics.”

Keith is also starting a new business, East 
Texas Gardening, with services that include 
garden coaching, gardening lectures, free- 
lance garden writing and blogging and 
photography. His website is easttexasgar- 
den.com.

On March 18 and 19, the Herb Society of 
America Pioneer Unit holds its 21st Annual 
Herbal Forum at Round Top, Texas,  
celebrating chili peppers as the 2016 Herb 
of the Year. As part of this celebration, 
Ann McCormick, the Herb ‘n Cowgirl,  
presents “Before Chilies: The Other Hot 
Spices,” a review of the various spices 
used for heat before chili peppers were 
discovered in the New World.

Russell Studebaker announces the 
Oklahoma Horticultural Societies sponsor-
ing GWA President, Kirk R. Brown’s lectures, 
a costumed dramatization and enactment 
of Fredrick Law Olmsted. Olmsted was 
the father of American landscape architec-
ture. The event will be at the Tulsa Garden 
Center, 2435 S. Peoria Ave., March 19. Kirk 
will present a costumed dramatization of 
John Bartram, America’s first and foremost 
botanist, at the Oklahoma City Zoo’s Edu-
cation Building, 2101 N.E. 50th St., March 
20. Both events are free and open to the 
public. For more information, contact Joe 
Howell at 918-691-6414 or Allan Storjohann 
at 405-823-2792.

April 1 is Plant Exchange Blog’s 4th 
Anniversary with Brenda Johnson. Join 
in the celebration with a weekly post 
about plants of the northern plains and 
people who grow them at brendakjohn-
sonplantexchange.wordpress.com/.

At the Northwest Flower & Garden Show, 
Wendy Tweten and Debbie Teashon, 
co-authors of Gardening for the Home-
brewer, mix things up Feb. 20, on the DIY 
stage. In their talk, Good Libations: Con-
cocting Cocktails from the Home Garden, 
they will demonstrate making liqueurs 
from fruits and herbs that can be grown in 
your own backyard.

Also at the show, Debbie Teashon 
(rainyside.com) rolls out the red carpet 
of plants that will spice up the garden 
beyond the typical growing season in her 
talk, “Stars of the Four-Season Garden 
Party,” 4:30 p.m., Feb. 21, in the Rainier 
Room of the Northwest Flower and 
Garden Show in Seattle.

Toni Gattone is excited about her spring 
2016 speaking schedule, which includes 
presenting at three of the country’s top 
flower & garden shows. At each one: 
Northwest Flower & Garden Show in 
Seattle, Feb. 21; the Chicago Flower & 
Garden Show, March 13 and the San 
Francisco Flower & Garden Show, March 
20, she presents “You Can Garden for 
Life!,” an adaptive gardening seminar. 
At the Seattle show, she also presents 
“The Movable Feast: Growing Edibles 
in Containers,” Feb 20. Additionally, on 
Feb. 13, she is a presenter at Alden Lane 
Nursery Inspiration Day in Livermore, 
California, with “You Can Garden for Life!.” 
On April 12, she is booked to speak on the 
same topic at the Marin Rose Society in 
Livermore, coming full circle as she was a 
member of that group in the 1980s. 

Claire Splan delves into the murky world 
of garden myths and woo-woo Internet 
horticultural claims in her talk “De-myth-
tifying Gardening” at the San Francisco 
Flower & Garden Show. March 19, in San 
Mateo, California.

Catherine Stewart, creator/curator/editor 
GardenDrum.com, would like to extend 
an invitation to GWA members to come 
to Australia for the following horticultural 
events:
• March 12 through 14, Ipswich Plant  
 Expo, Queensland
• March 15, Horticultural Media  
 Association of Australia ‘Laurels’ award 
 night, Melbourne
• March 16 through 20, Melbourne  
 International Flower and Garden Show

Steven Biggs presents “Biggs on Figs” 
– growing figs in cold climates – for the 
Newmarket Garden Club, in Newmarket,  
Ontario, Feb. 16; “No Guff Vegetable 
Gardening” for the Leaside Garden 
Society in Toronto, Ontario, March 10; 
and “How to Grow Fig Trees in Toronto” 
at the North York Central Library in North 
York, Ontario, April 12.

Donna Balzer is a headline speaker Feb. 
26 and 28 at the Calgary Home and 
Garden Show in Calgary, Alberta and 
March 19 at the Edmonton Home + 
Garden Show in Edmonton, Alberta. She 
is thrilled to bring a homegrown message 
to gardeners and non-gardeners alike: 
“Change Your Life - One Cabbage at a 
Time.” In this talk, Balzer discusses the 
triple S lessons about Soil, Shelter and 
Schedule. 

Tara Nolan (SavvyGardening.com) speaks 
at the Stratford Garden Festival in 
Stratford, Ontario, March 4; Canada 
Blooms, Canada’s largest garden show, 
in Toronto, Ontario, March 11; the Peter-
borough Garden Show in Peterborough, 
Ontario, April 9 and other horticultural 
societies and garden clubs in anticipation 
of the May release of her book, Raised 
Bed Revolution. Our regional meeting 
will be Saturday, March 12, at Canada 
Blooms. The speaker line up is starting 
to look good so watch for the registration 
announcement in February.
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Landscape Ontario has everything,
from new plants to huge equipment, 
which none of us can use, but somehow 
feel fascinated by. Region VII National 
Director Ken Brown could not resist 
the opportunity to climb aboard.

Connect meeting and big rigs
Region VII had a connect meeting at 
the Landscape Ontario Congress, Jan. 
13. There were about 20 members who 
gathered to meet before we toured the 
large trade show and took in some of 
the lectures. Naturally, there was lots of 
discussion about the forward progress 
of GWA under the new management. 
We also were excited about the draft 
proposals from Landscape Ontario 
to create a much closer affiliation 
between them and us. There will be 
much ongoing discussion with L.O. 
about their proposal.

Our major regional meeting occurs 
at Canada Blooms in mid March and 
its format and content were the topic 
of much discussion. After our hour 
of great networking, we dispersed 
to take in the rest of the event. 

David Hobson speaks on “The Amazing 
Chelsea Flower Show” at Canada Blooms, 
March 16.

Ken Brown will be speaking about the 
“3+1 Tenors,” March 2, at the Cobourg 
High School in Coburg, Ontario; “House-
plants” at Teachers’ Insurance, in Waterloo, 
Ontario, March 8; “Vertical Vegetables” at 
Canada Blooms, March 14; “Container 
Gardening” at Stonecroft Garden Club  in 
New Hamburg, Ontario, April 5, in New 
Hamburg, Ontario; and “Garden Seduc-
tion” at Georgina Brock High School in 
Cannington, Ontario, April 11. 
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 Obituaries
JOAN JACKSON
Joan Jackson, the first garden editor of the San Jose Mercury News, passed away 
peacefully December 15, 2015. She had been a GWA member for many years. As 
garden editor, Joan informed readers how to grow giant pumpkins, cope with frost 
and garden in a drought. Joan’s stories were sent out to newspapers across the  
United States and she often heard from readers in other parts of the country. Joan 
was most proud of Plant-a-Row for the Hungry, asking readers to plant an extra row 
of vegetables to feed the hungry. Joan launched this GWA project locally; her  
readers grew, harvested and donated some 34,000 pounds of produce to Second 
Harvest in the first year alone. A plaque acknowledging her contributions to feed 
the hungry is located outside the San Jose Second Harvest Food Bank. Beloved by 
readers of the San Jose Mercury News and her fellow employees she was awarded 
the coveted Mercury News ACE award, as well as recognition from GWA. A longtime 
resident of Santa Clara, California, she was also an avid cyclist and wrote a series of 
columns on bicycle rides in the Bay Area that were later published in a popular book. 
Joan had a particular fondness for sunflowers and gourds, growing them every year 
along with pumpkins that she gave to neighborhood children She is survived by her 
daughter Patti and son-in-law Tom Thiemann of Santa Clara, grandchildren Keith, 
Derek and Mary Thiemann, great granddaughter Elizabeth, and brother Neil  
Petersen. (www.contracostatimes.com)

LAURA MATHEWS
Laura Dean Mathews of New Cumberland, Pennsylvania, passed away Dec. 18, 
2015. An accomplished photographer, she worked for 15 years at the Patriot- News 
(Mechanicsburg) in that capacity and as a supervisor in the photo department. Born 
in West Lafayette, Indiana, and a former, longtime GWA member, Laura was 50. She 
took a buyout from the newspaper in 2008 and started a business that centered on 
her other passion: gardening. She created a gardening blog and was a staunch  
supporter of sustainable, healthy foods. Her garden at her New Cumberland home 
drew raves for its creativity, beauty and uniqueness. Through her gardening blog, 
Punk Rock Gardens, which was aimed at helping to demystify gardening and farming 
with a punk, do-it-yourself ethos, Laura created a national name for herself, attending 
and photographing high-profile garden shows and conferences. She is survived by her 
two children, Gabrielle, 22, and Asa, 11, who were the lights of her life. Her brothers 
Christopher and Phillip of West Lafayette also survive. (Source: www.pennlive.com)

ALLEN LACY
Allen Lacy, a long-time garden writer, died Dec. 27, 2015, at the age of 80. He  
received a doctorate in religion from Vanderbilt University in 1960, which led to his 
long-time professorship in philosophy at Stockton College in New Jersey. Like many 
of us, garden writing was not his first – or his main – career. He had hopes of being a 
novelist, but his wife suggested he write an essay on gardening. As luck would have 
it, the piece was accepted by Horticulture magazine. An editor from the Wall Street 
Journal read it and hired him to write a garden column, which ran from 1979 to 1985. 
His writing tended to be more philosophical than how-to garden advice. In 1986, he 
began a column for The New York Times, which continued until 1993. For many of 
us, his weekly writing was a must-read and an inspiration (I was glad that my landlady 
subscribed to both papers). Lacy was the co-founder of the Linwood Arboretum, 
which he lovingly called “the smallest arboretum in the world.” It comprises only a 
single acre. In his 1998 book, The Inviting Garden: Gardening for the Senses, Mind 
and Spirit, he said, “… being wholeheartedly involved with gardens is involvement 
with life itself in the deepest sense.” (Cathy Wilkinson Barash)

JAMES R. BAGGETT 
James R. Baggett died Jan. 21, 2016 at the age of 87. He had been a plant breeder at 
Oregon State University for more than 30 years. If you have ever grown or eaten an 
Oregon Sugar Pod pea, Cascadia pea, Siletz or Oregon Spring tomato and more than 
40 other vegetable introductions, you have benefited from his vegetable breeding.  
For more information on Dr. Baggett, go to: www.saveseeds.org/biography/baggett/
index.html. (Cathy Wilkinson Barash)



We all need a helping hand, new idea or a 
nudge to keep us moving forward. Whether
you are just getting started, growing or 
revamping your business, an advisory board 
can help you on your journey.

I started my advisory board in 2004 after reading 
the book Creating Your Life’s Collage. The authors 
recommended gathering a few key people to 
help in developing goals and focus. I bought 
two more copies of the book, shared them with 
two friends and we started meeting. This board 
morphed into a personal board for the three of 
us. We help each other strive toward balance in 
our lives while setting and working toward our 
personal goals.

From this experience, I formed an advisory board 
for my business. This board includes two business 
owners, my accountant, my attorney, a former col- 
league in the Cooperative Extension Service and 
my team (my part-time PR, marketing and support 
person and my full-time graphic design and horti-
culture assistant. Each member brings a different 
perspective and unique insight to the board.

WHO’S ON BOARD?
The makeup of your board should be based on 
your business goals, areas you need assistance 
and the best people to help you get there. 
Select people you trust, who have your best 
interest in mind but are not afraid to provide 
honest feedback.

Depending on the opportunities and challenges, 
my board meets two to four times a year. There 
should be a reason to meet, agenda set and a 
reasonable and realistic time to address each 
item and conclude the meeting. 

You may want to ask someone to facilitate the 
meetings. A facilitator can help keep the meet-
ing on track and allow you to listen and focus on 
the ideas, not the clock. This is especially helpful 
when setting goals or tackling big issues.

My meetings typically include a recap of the 
work accomplished in the preceding period: 
revenue stream; current, past and future projec-
tions; an issue to brainstorm or discuss as well as 
time for any additional comments or thoughts 
from board members. T
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No need to go it alone: create 
your own advisory board
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The recap is useful for my team, as well as the 
board. It forces us to stop, look at what we 
have accomplished and alert us to ways we may 
be straying from our goals. We provide this 
in advance, so the board members can come 
prepared with questions, rather having to spend 
time reviewing each item. The board provides 
feedback and helps us look for new opportuni-
ties, while eliminating those that may not be as 
profitable or as aligned with our goals.

SETTING GOALS
As we all know, sources of revenue change over 
time. As business owners, we are constantly 
monitoring short-budget items with an eye on 
the future. It is helpful to have someone not 
mired in the daily routine to help you find future 
opportunities and predict threats. 

All this must be done while keeping long-term 
goals in mind. If you do not have goals, your 
board can help you develop them. Board mem-
bers won’t do the work, but they can help you 
create, fine tune and constantly evaluate a goal’s 
relevance and progress toward accomplishment. 

Most importantly, listen. You have invited these 
people to share their thoughts and insights.  
Honor them by listening, taking time to consider 
their suggestions and then make your decisions.

What’s in it for them? I provide dinner, beverages 
(wine, soda and water) and a relaxed environment 
for our meetings. But like most people, my board 
members like to help others by sharing their 
expertise. They also have shared with others how 
serving on my advisory board has benefited them. 

So take a bit of time to create your own advisory 
board. The benefits will be much greater than 
you ever expected.

GWA member Melinda Myers is a television and radio host, 
author and lecturer. Her website www.melindamyers.com  
is a resource that shows all her offerings, including audio 
and video tips, FAQs and links to her YouTube channel, 
Twitter, Facebook and Pinterest pages.T
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The Million Pollinator Garden Challenge is a nationwide call to action to 
preserve and create gardens and landscapes that help revive the health of 
bees, butterflies, birds, bats and other pollinators across America.

The Million Garden Challenge mobilizes and challenges Americans to:

1. Choose native and non-native/
non-invasive pollen- and 

 nectar-producing plants for their 
new or established gardens. 

2. Plant a pollinator-friendly garden 
and then register their garden 

 at millionpollinatorgardens.org.
3. Increase their understanding 

of the critical role that planting 
gardens can play in reversing 
declining pollinator populations. 

 You can help us reach our goal 
by getting these messages out to 
your readers and continuing to 
educate them on the best plant 
choices for their region, garden 
location and garden purpose. 

 
TALKING POINT
Pollinators are responsible for one out of three bites of food we eat each 
day. Pollinated foods are super foods, as many essential nutrients and   
antioxidants we consume come from plant products that are pollinator 
dependent. Despite their importance, pollinators are at a pivotal point in 
their own survival. Many reasons contribute to their recent decline. What we 
do know is that more nectar and pollen sources provided by more flowering 
plants and trees will help improve their health and numbers. Increasing the 
number of pollinator-friendly gardens and landscapes will help revive the 
health of bees, butterflies, birds, bats and other pollinators across the  
country. Every household, business, community and school can provide 
food and habitat for pollinators.

The Million Pollinator Garden Challenge is managed by The National  
Pollinator Garden Network, an unprecedented collaboration of national, 
regional, conservation and gardening groups. Its eight founding, private, 
nonprofit members were convened in the fall of 2014 to propose public  
and private sector efforts to help restore critical pollinator populations in 
support of the President’s Executive Strategy to “Promote the Health of 
Honey Bees and Other Pollinators.”

As of the end of 2015, a total of 28 organizations have signed on to be part 
of the National Pollinator Garden Network and collectively represent close 
to a million active gardeners and 15,000 schoolyard gardens nationwide.

 

Submitted by GWA member Diane Blazek, executive director of the National Garden 
Bureau, which is a member of the National Pollinator Garden Network

Bee balm (Monarda spp.) lives up to its name.
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Encourage planting
for pollinators



As cities and municipalities try to control 
waste removal costs, increase pay-per-throw 
services and provide alternatives to landfills, 
composting is attracting greater attention. 
We’re seeing school lunchroom composting 
programs in San Francisco, bans on Seattle 
food waste in the trash and mandatory com-
posting in Lafayette, Colorado.

Concerns about mounting food waste are driving 
this quest for new composting applications. 
Jennifer Brooks writes in The Blue Review that, 
in 2012, Americans tossed 20 percent more food 
into the trash than they did in 2000 and 50 
percent more than they did in 1990. Roberto 
A. Ferdman in The Washington Post reports that 
Americans throw out more food than plastic, 
paper, metal and glass. He cites a National 
Resources Defense Council estimate that “as 
much as 40 percent of America’s food supply 
ends up in a dumpster.” 

Setting aside the larger issue of reducing food 
waste and improving the management of our 
food supply, how can garden writers help our 
audiences manage their organic wastes better? 
One easy way is to educate non-gardeners about 
different composting options, guiding them to 
the method that is right for them and helping 
them avoid problems that may cause frustration. 

CHALLENGES
Household composting commonly uses small 
plastic bins with lids and side ventilation – the 
must-have items for back yard composting 
during the 1980s and 1990s. The idea of throwing 
organic refuse in the top and having black gold 
come out the bottom after just a few months 
was a romantic notion soon shattered by reality. 
Compost must be turned to mix the materials, 
distribute moisture and incorporate oxygen, but 
these small bins just don’t have enough room for 
that without taking the bins apart. Even unturned, 
organic material will decompose eventually – but 
how long are most people willing to wait? 

If homeowners are not informed about the need 
to provide a good balance of materials (carbon 
and nitrogen, ideally in a 30:1 ratio), they may 
fill the bin mostly with leaves or grass clippings, 
causing the pile to decompose very slowly, or 
the grass clippings to become a steamy, smelly 
mound of green slime. 

To overcome some of these challenges, garden 
writers can highlight larger compost bins that of-
fer a greater chance of success, or offer advice on 
creating bigger bins made from recycled materi-
als such as pallets, chain link fence, snow fence, 
hardware cloth or concrete blocks. Three-bin 
models allow for turning one stage of compost 
into a neighboring bin for further decomposition.

Plastic composting bin, 
Fort Mason Community Garden, 

San Francisco, California.

SUSTAINABILITY      ANNE MARIE VAN NEST 

What’s next in organic 
waste management.
Is mandatory residential composting coming to your town?
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BEYOND THE BIN
Homeowners need to hear about the compost- 
ing possibilities beyond traditional plastic bins. 
Turning units increase aeration, giving more  
oxygen to the aerobic bacteria and ideally 
making finished compost in two months or less 
during the summer, much faster than the six to  
12 months of holding units. Higher temperatures 
in turning units will kill more weed seeds, diseas-
es and insect larvae. But the units must be turned 
or mixed every seven to 10 days, cost more, have 
a smaller capacity and need extra preparation of 
the materials. 

For small amounts, sheet composting entails 
rototilling a thin layer of organic material into the 
soil. It is best done in the fall, can work around 
existing perennials and requires neither a pile 
nor a bin. It works best with herbaceous material 
(grass, leaves, garden debris, vegetable and fruit 
food scraps) that has been shredded first. Nitro-
gen in the soil will break down any 
carbon-based compost. Don’t sug-
gest more than a 2- to 4-inch layer. 

For kitchen scraps, pit or trench 
composting works best: A 4-inch 
deep layer of chopped kitchen 
scraps is put into a 1- x 1-foot 
hole and covered with soil. This 
will produce compost in one to 
12 months, depending on the 
soil temperature, quantity and 
type of soil microbes and material 
composted. The drawbacks to 
this method are that it is physically 
demanding and requires tracking 
the sequence of trenches. 

Larger quantities can be com-
posted using the heap/passive 
windrow method, where piles of material, 3 to 5 
feet wide and 3 feet tall, are left to decompose. 
Material can be added as it’s generated and the 
windrow can be built to any length. Larger piles 
will function longer into the winter. Turning, by 
hand or tractor, is optional, but will hasten the 
process. Windrow composting works more effi-
ciently with multiple piles at different stages and 
can produce finished compost within six months 
to two years. If raw food scraps are not buried, 
they may attract pests; woody material should be 
cut into smaller pieces.

GOVERNMENT INTEREST
Some government leaders feel this issue is im-
portant enough to legislate mandatory compost-
ing, requiring homeowners to pay for a compost-
ing service. In 2015, Lafayette, Colorado, became 
one of the first towns to require homeowners 

to have a bin for compostables alongside their 
recycling and trash, in an effort to reduce landfill 
waste. Doug Short, Lafayette’s Public Works 
director, says their authority to require mandato-
ry composting comes from Colorado state law. 
“There are no exemptions. Everyone must do 
it,” he said. His department has worked hard to 
provide composting-information mailings and 
seminars. They also promoted the value-added 
service of free, finished compost. In the first year, 
500 cubic yards were distributed to residents.

When asked about acceptance of the program, 
“the biggest challenge is to get over the smell 
and yuck factor,” Short said. At first, many 
people didn’t want to separate their organics. 
Short and his staff spent much of the first three 
months explaining the environmental benefits 
of collecting compost, instead of sending it to 
the landfill. Some people complained that the 

program diverted their own organic 
waste, but they came on board after 
learning they could compost meat 
and bones, which are workable in a 
large-scale commercial operation, 
and could get finished compost 
each spring.

There were some challenges. Plastic 
bags were thrown in with the com-
post; the Public Works Department 
now works with grocery stores to 
sell cornstarch-based compostable 
bags. Food scraps in the summer 
created odors, and attracted flies 
and maggots. To prevent the spread 
of emerald ash borer, a destructive 
insect, all woody material must be 
collected separately and ground 

to 1-inch in size before it can move outside the 
county to be used as mulch. 

The most active composting programs are in 
Colorado, California, Washington, Iowa and 
Michigan. The Canadian provinces with the most 
composting programs are British Columbia, New 
Brunswick, Nova Scotia, Ontario, Saskatchewan 
and the Northwest Territories. 

The growth of regional composting programs 
provides an opportunity for garden writers to 
use this trend to share the basics and benefits of 
composting with a broader audience. Diverting 
organic wastes from landfills requires a small  
personal effort, but has a big payoff in living 
more sustainably. 

Anne Marie Van Nest, a past president of GWA, is 
teaching a class on  tropical plants and getting her 
hands dirty as a greenhouse grower for  Niagara Parks 
in beautiful Niagara Falls, Ontario, Canada. 

RESOURCES:

The Complete Compost 
Gardening Guide 
by Deborah L. Martin 
and Barbara Pleasant 
(Storey Publishing, 2008).

Let it Rot: The Gardener’s 
Guide to Composting 
by Stu Campbell 
(Storey Publishing, 1998)

The Rodale Book of 
Composting by Rodale 
Editors, 
(Rodale Publishing, 1992)

Americans Throw Out 
More Food Than Plastic 
Paper Metal or Glass. 
washingtonpost.com

Food Waste Poverty and 
the Ugly-Food Movement, 
thebluereview.org
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Shredding and chipping garden 
refuse with three-bin compost-
ing on Alcatraz Island. 

“ the biggest 
 challenge 
 is to get over 
 the smell and
 yuck factor,”
 — Doug Short
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In 2005 I was a delegate and speaker at the 
first International Slow Foods Conference in 
Turin, Italy. There I heard a variety of world 
leaders and activists speak about the future 
of food production and agriculture. I heard 
Alice Waters, Michael Pollan, Prince Charles, 
Vandana Shiva and many others describe a 
new movement in food and gardening some 
of us had only dreamed about. 

In those forums, I heard almost revolutionary 
concepts put forth: That locally grown food 
mattered; that saving seed to protect diversity – 
not just for gardeners, but for all of agriculture, 
– mattered and that growing healthful, organic 
food was an attainable worldwide goal. There, I 
witnessed people from 125 countries, embracing 
a goal that matched my own beliefs and goals.

Garden writing was once primarily focused on 
how ornamental plantings increased aesthetics 
and property values. A key concept was curb 
appeal, as real estate agents like to describe 
it. Trees, shrubs, perennials and lawns once 
formed the top tier of subjects for garden 
writers. Now, in the decade since that Turin 
conference, I have seen the world of gardening – 
and garden writing – change radically. 

We have witnessed what had once been 
described as merely a passing fad, then grudg-
ingly a trend, turn into a genuine culture shift. 
We have witnessed the rise of Whole Foods, 
the acceptance by Walmart and Costco as 
purveyors of increasingly locally grown and 
organic produce and the rapid expansion of 
farmers markets nationwide. 
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Food becomes main 
dish in 2016
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Publishers, too, have responded with the largest 
offering ever of books on subjects ranging from 
heirloom vegetables, organic backyard gardening 
and heritage apples, to indoor marijuana cultiva-
tion and straw bale gardening. Subjects some in 
the publishing world wouldn’t touch a decade ago 
have now found a new and burgeoning consumer 
market.

This issue of QT marks the beginning of an 
on-going series about new directions in garden
writing. In future issues, you will hear from those 
in the field of seed production, organics, edible 
garden projects and others. Our new food 
gardening committee thinks this area of garden 
communication has been neglected in our 
organization, and we hope that you will enjoy 
these new perspectives.

We seek story submissions for this column. Please 
ask the editor for details (jemsharp@sbcglobal.net).

GWA member Jim Long is a garden columnist, book 
author and organic herb gardener. He markets his 
herb health formulas and books through his website, 
www.longcreekherbs.com and travels the world 
searching for new and unusual edible plants.

1994 2004 2014 2015

The number of farmers markets rose to 
8,476 in August 2015, according to 

USDA’s Agricultural Marketing Service.

1,755 3,706 8,284 8,476
This group is about half of the nearly 100 GWA members who were spotted during 
the three-day run of MANTS in Baltimore.
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2016 MANTS 

(Left to right) Mark Osgerby from Proven Winners, Lorraine Ballato, and Chris 
Hansen of Chick Charms, meet GWA’s new Deputy Director Ashley Sullivan and 
Executive Director Maria Ungaro (right). 

GWA Secretary Maria Zampini and Executive Director Maria Ungaro present a 
check for $2,500 to the Horticultural Research Institute. The funds were donated 
by GWA directors and other members.



Like it or not, we are all marketers. We promote 
ourselves as gardening experts and publicize our 
individual books, photos, talks or multi-media 
presentations. We promote businesses, such as 
garden centers, public gardens or garden 
products. We also market horticulture and plants 
overall. Therefore, it’s , essential to be organized 
about selling ourselves, what we create and 
gardening in general.

   
WRITE IT DOWN: WHERE DO YOU 
ULTIMATELY WANT TO BE?

The first step in any marketing plan should be to 
determine your ultimate goal, making sure the 
objective is in sync with the life you want to live.   

WRITE IT DOWN: WHAT ARE 
YOU SELLING?

You might think that you’re publicizing a book, 
generating speaking engagements or advancing 
your tool company, but that’s not what you’re 
selling. When marketing any business, product 
or individual, you need to appeal to emotions. 
People buy from their hearts and then justify their 
purchases with their heads.

If you’re an expert about vegetable gardening, 
for example, you might be selling sustenance and 
self-sufficiency. A seed company could be selling 
abundance and nurturing, while a speaker might 
be selling an experience.   

MAKE A LIST: WHO IS BUYING?

Decide who is in your audience. We’d like to 
believe that the entire world needs our books, 
photos or podcasts, but the reality is that only a 
small percentage of people will be interested. 
Define the target buyer for your work.

Once the audience is identified, you can pinpoint 
what they care about. With their concerns in mind, 
look at how your knowledge, product or business 
solves their problems.

One of the biggest mistakes garden communi-
cators make is to think that our target audience is 
gardeners. Instead, consider everyone who comes 
into contact with plants and landscapes, and how 
your expertise speaks to them. For example, how 
do plants and gardens relate to off-road bikers, 
stay-at-home parents, or people who are stressed 
at work? Maybe those are your buyers. 

Where does your target audience hang out? What 
radio stations do they listen to? Do they peruse a 
local newspaper or the Huffington Post? Are they 
on Facebook or Instagram? Do they go to the 
library or the corner sports bar? 

Does the intended audience for your book project 
read lengthy articles or do they prefer to get 
their information from captions on photographs? 
Knowing that will determine whether you approach 
Timber Press or Andrews McMeel Publishing with 
your idea.   

CREATE A MARKING PLAN 
AND PRIORITIES 

Your marketing plan will include developing 
relationships—person-to-person and online 
through your website/blog and social network-
ing. It might also include personal communi-
cation, media appearances and news releases. 
Develop a step-by-step strategy for reaching 
your audience in many ways. To get you started, 
download the marketing template at: garden-
writers.org, Members Area, Member Central 
Home, On the QT.    

USE GWA TO ITS FULLEST!

If you need help making a marketing plan, 
form a marketing mastermind group with other 
GWA members. Go to our Facebook page to 
connect or work with members you already 
know to form a group that meets virtually and 
regularly to help each other reach goals. 

GWA member C.L. Fornari is an author, speaker, radio 
host and professional plant pusher who gardens on 
Poison Ivy Acres on Cape Cod. Her website is www.
GardenLady.com

MARKETING      C.L.  FORNARI 

A garden communicator’s 
approach to marketing
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Writing for me is a two-hat process. I believe 
in the inelegant, but aptly named, “vomit 
draft.” First, I put on my writer hat – I picture 
mine as a hand-knitted beret with scruffy 
faded colors. Then, I bang away. Might be 
brilliant, probably not; it doesn’t matter. Until 
my ideas arrive in the material world, I’ve 
got nothing to work with. But after a draft 
appears, no matter how rough, I don my more 
elegant editor hat—perhaps it’s a sharp felt 
cloche, blocked and shaped. 

Whether you wear your hats separately or con-
currently, if you find yourself on deadline with a 
shaggy draft, these three editing strategies are 
guaranteed to move you forward – fast. The first 
one calls for big-picture thinking. The other two 
use simple mechanics.

#1. FIND THE FOCUS
Define the essence of your piece and your 
editing task becomes easier. Here’s how: Break 
your idea into two parts – the subject and the 
slant. Make a fill-in-the-blank sentence – In my 
article about ________ (subject), I am saying 
that _________ (slant). For instance, In my article 
about plants with gray-green foliage (subject), I 
am saying that the color unites all the disparate 
plantings throughout this homeowner’s garden 
(slant). Now you can cut away – or change – all 
writing that doesn’t support that sentence.
This simple fill-in-the-blank also comes in handy 
when pitching an idea to an editor. Or use it 
to create a title – “The Magic Touch of Gray/
Green.” It may not be your final title, but it helps 
you stay on target – or notice when you stray. 
And please, resist anything with 50 shades in it.

#2. POWER UP YOUR VERBS 
Switching out verbs punches up your copy. First 
go through and mark every verb – I like to use a 
printout for this. Then, go back and notice how 
many are some variation of the “to be” verb. 
These ancient verb forms – linguists know they’re 
old because they’re so irregular – are acceptable, 
but tend to generate a flat tone. You might need 
some but you can change others.

Often these small verbs are coupled with there 
or it. For instance, There were five rows of kale 
across…  See if you can replace the were with a 

more active choice – Five rows of kale marched / 
danced / wandered / straggled across… Notice 
how each verb conjures up a different kale image. 
Or consider this flower – It has inner petals that 
define…. In many sentences, verbs following that 
often make better choices. 
In this case, drop the has and move the verb 
define to the active spot – Inner petals define,,,,

#3 GO DOWN FOR THE WORD   
 COUNT
This is the simplest fix of all. Count the words 
in your sentences. I learned this technique from 
Barbara Boardman, a Seattle freelance editor 
and terrific writing teacher. Grab a paragraph of 
your copy. Go through and above each sentence 
note the number of words it contains. Then write 
out all those numbers in a line. A paragraph 
might look like this: 24, 20, 18, 21, 26, 31. Or like 
this: 5. 17, 11, 5, 26, 9. 

Which of these paragraphs would lull you to 
sleep? Which would wake you up? We are all 
creatures of rhythm. We write to our own inner 
beats. In a first draft, I am the queen of the 35-
word sentences. If all yours roll out to a similar 
length, go back and break them up for interest 
and clarity. Succinct succeeds.

GWA member Mary-Kate Mackey is an award-winning 
garden writer and writing teacher. These tips are 
from her upcoming book, Write Better, Right Now 
(Career Press), to be published at the end of 2016.

WRITING      MARY-KATE MACKEY 

On deadline? Three quick-time
strategies to improve your writing
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Late last year, Karen Chapman, a fellow GWA 
member from the Seattle area, asked me to 
help her put a price on photos a local landscaper 
wanted to license for his use. It turns out that 
figuring out the right price for a small local busi-
ness is more difficult and nuanced than you’d 
think. At least it is for me, and I think that’s the 
case for many of you as well.

Small-business owners, as a class, often have no 
concept of copyright or the value of different 
uses. Everyone, today, seems to expect to share 
images online, often without credit to the photog-
rapher. For a lot of people, payment seems to be 
an afterthought at best. 
Although I can’t tell you what to charge, I’d like to 
help you think through the process of arriving at a 
fair price.

FIGURING THE PRICE 
In all that we do in business, we have to consid-
er our profit at the end of the day. If we’re not 
making money, we can’t afford to stay in business. 
Otherwise, photography is just an expensive hob-
by. Without profit, we can’t pay our bills, take a 
vacation, or give back to our community. In short, 
profit = income – expenses. 
One way to arrive at a price for each photo use is 
to determine how much income you need to cov-
er your expenses and profit, estimate how many 

sales you’ll have, and then divide. If you need to 
take in $100,000 each year and you estimate 2,000 
sales, then each sale only needs to average $50. 
But if you only have 200 sales, then each one has 
to yield $500. 
While simple division is good as a planning tool, 
that method of pricing has never worked well 
for me in practice. The reason is that it doesn’t 
take into consideration the value the use of your 
photography brings to your client. Not all uses are 
created equal. Let’s look at a few examples from 
the publishing world first, because there’s pretty 
good acceptance of value-based pricing in that 
market. 
When I license a photo for a book cover, I can 
negotiate for significantly more money than for 
the identical photograph published at one-fourth 
page or less inside the same title. That’s because 
the cover image directly helps to sell the book. It’s 
the eye candy that entices someone to pull it off 
the shelf at the bookstore. Inside, it may well help 
illustrate an important point, but small, interior 
photos don’t individually sell books. The same 
principal applies to use in advertising. In general, 
the bigger and more prominent the photo, the 
higher the license fee.

MINIMUM FEES 
One way we establish value for our work is by 
setting a minimum fee, the lowest price we’ll 

PHOTOGRAPHY      MARK TURNER 

Establishing Value

P
H

O
T

O
S

 C
O

U
R

T
E

S
Y

 K
A

R
E

N
 C

H
A

P
M

A
N

, 
L

E
JA

R
D

IN
E

T
D

E
S

IG
N

S
.C

O
M

Above: Tender and hardy 
succulents nestle together in 
a rustic bowl. Black mondo 
grass (Ophiopogon planiscapus 
‘Nigrescens’) adds an unexpect-
ed contemporary touch. Design 
by Stacie Crooks. Above right: 
A remarkably drought tolerant, 
low maintenance design for 
a seaside home on Whidbey 
Island, WA. Design by Berger 
Partnership.
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accept for use of one of our images. In my case, 
it’s been stuck at $125 for more than 10 years. I’d 
like to raise it, but given the downward compet-
itive pressure in the market, just sticking to my 
base rate is challenging enough. (I wish my stock 
agency partners wouldn’t cave to these market 
forces, but they’re out of my control.) 
So, we know that big buyers, overall, understand 
that photography has value and bigger uses are 
worth more than small ones. We have a base fee 
we always quote as our minimum. But buyers 
from small businesses complicate things, at least 
for me. 
The problem with small business folks is that they 
aren’t accustomed to licensing photography. 
They often want to purchase all rights, giving 
them permission to use our work any way they 
want, forever. They usually don’t even know what 
they’re asking for, equating getting photogra-
phy to hiring a strong back to build a stone wall. 
You can certainly choose to enter a work-for-hire 
agreement, in which you do all the work for a set 
price and hand over ownership of everything at 
the end. But that’s not standard business practice 
in photography, and I have avoided work-for-hire 
contracts in my career, losing some jobs because 
of it. Since her landscaper clients don’t under-
stand what they’re asking for when they ask for all 
rights, Connecticut photographer Karen Bussolini 
says, “I always sit down with the client and inter-
view them about exactly what those uses might 
be. If they want a cheap fee they need to have 
restricted use.” That’s a good first step. 
So back to Seattle, Karen Chapman and her 
landscaper. She’d photographed the garden for 
stock or another client. Now, he wanted to use 
some of her photos to promote his business, and 
knew he’d need to pay something for that privi-
lege. He’s interested in using the photos without 
restrictions, but in reality, that probably means 
his website and social media pages, a portfolio 
book, brochures, perhaps to accompany a press 
release for the award he won for the job, and 
maybe local advertising. When you add up the 
license fee for these uses in a pricing guide like 
FotoQuote software [http://www.cradocfoto-
software.com/fotoQuote-Pro/] you’re likely to 
be shocked at the suggested price, and so will 
our landscaper friend. You can certainly use that 
figure as a starting point, expecting to settle for 
considerably less. 
Does the business purchase or license photogra-
phy on a regular basis and you’re just the latest 
vendor? You can ask what they’ve paid other 
photographers. You may or may not choose to 
match the other gal’s price for similar use. 
You may also consider the nature of your relation-
ship with the landscaper. Does he give you leads 

to photograph portfolio-worthy images that bring 
you lots of money from other high-paying clients? 
That has value to you and you might consider 
a lower fee. Any time you drop your price for a 
client, there has to be a good reason that you 
both understand. 
Consider the size of the business. Bigger 
businesses can generally afford to pay more for 
photography than small ones. It may not seem 
fair, but it’s the reality. 
Finally, think about the minimum amount of mon-
ey you need for the package of photos. It might 
end up being less than your rack rate, minimum, 
individual photo license fee, but still enough 
that both you and the landscaper feel the price 
is fair. Or, the landscaper may decide to license 
just two favorites at $125 each, rather than eight 
or nine at a package price of $995. You might 
even choose to provide photos in trade for the 
landscaper’s services. Karen Bussolini says, “Since 
even remotely fair fees for expanded use are so 
far from what people expect to pay, I have made 
agreements when shooting a landscape design/
build firm’s work that a certain amount would be 
paid for and then we’d trade time for time – a 
day of my photography in trade for a day’s work 
in my yard.” When you do a trade-out, make sure 
it’s fair to both parties. 
When I got into this business some 20 years ago, 
I was advised that if I didn’t hear a gasp when I 
quoted a price, I wasn’t asking for enough. I think 
that’s still true today. I don’t like to leave money 
on the table, but I don’t want to lose too many 
sales by being too expensive, either. It’s a fine line 
to walk, and I don’t always get it right. Like Karen 
Chapman in Seattle, I struggle particularly with 
pricing my services for local, small businesses.

GWA member Mark Turner photographs gardens and 
the natural world year-around from his home in Belling-
ham, Washington, near the balmy shore of the Salish 
Sea. He’s been licensing his photography for publica-
tions and other uses since 1994.

This screen grab from the 
FotoQuote pricing guide 
shows suggested pricing 
for a photo used one-
fourth page in a brochure, 
with a press run of 2,500 
to 5,000. At the bottom 
is a quote for another 
job, a textbook chapter 
opener with a press run of 
100,000 to 250,000.



Elvin McDonald and Kelly Norris well remember 
the day they met in May 2004. McDonald, at the 
time a 67-year-old magazine garden editor and 
prolific author, was visiting Rainbow Iris Farm 
in southwest Iowa where Norris and his family 
grew 7-acres of irises.

“I took the afternoon off school,” remembers 
Norris, who was 17 and a junior in high school.

“I was so impressed he was the boss, in a very 
natural way,” says McDonald. 

They walked the blooming fields. Norris recalls, 
“We stopped by a row of white irises and I talked 
about how I wasn’t particularly a fan of white 
irises because they always looked like crumpled 
tissues on the ends of stems. And he said, 
‘You know, Penelope Hobhouse felt the same 
way.’ That put me in good company, right?”

Then Norris and McDonald, recounting the 
experience nearly 12 years later, start laughing 
in that joyous way people do when they’re 
completely understood.

Kindred souls 
McDonald and Norris often continue the 
conversation and laughter at the Greater Des 
Moines Botanical Garden (GDMBG), where 
Norris is director of horticulture and McDonald, 
as emeritus botanical educator and ambassador, 
volunteers for gardener duties at Norris’ 
command every Friday morning. 

Born exactly 50 years and 17 days apart, 
McDonald and Norris know they share some 
eerie commonalities.

At age 14, McDonald founded the American 
Gloxinia Society, now The Gesneriad Society. 
At 15, Norris talked his family into buying a 
Texas iris farm and moving the business to Iowa.
McDonald majored in opera. Norris majored in 
horticulture, but immersed himself in classical 
music, theater and Broadway musicals.

They both have the middle initial D and share a 
penchant for bow ties, books and showmanship.
They’re committed to public gardens, but 
nurture a much wider perspective about the role 
of horticulture.

Kelly Norris and Elvin McDonald are kindred spirits when it comes to gardening.
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A mutual passion for plants: 
Elvin McDonald and Kelly Norris
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Among the many awards each has garnered is 
recognition from the Des Moines Public Library 
Foundation: McDonald in 2011 as Iowa Author of 
the Year, Norris in 2013 as Special Interest Iowa 
Author, the youngest Iowan recognized.

McDonald’s route to Iowa
McDonald was born at home on a farm in the 
Oklahoma Panhandle during “the last of the bad 
dirt storms” and remembers being interested in 
plants by the age of three. He joined the GWA 
in 1951 at age 14. His mother put him on a 
train two years later so he could attend a GWA 
meeting in New York City where “they took me 
into the bars and ordered me Coca Cola.”

After high school graduation in 1956, McDonald 
co-founded Flower & Garden magazine in 
Kansas City. In 1958, he became the editor of 
outdoor books at The Macmillan Company in 
New York. He returned to Flower & Garden from 
1960 to 1967, and then back to New York to 
become garden editor for House Beautiful. 
Because the magazine covered lifestyles of the 
rich and famous, McDonald met celebrities, 
including his longtime friend, New York socialite 
C.Z. Guest, who dubbed him her gardening 
husband. Any conversation with McDonald is 
likely to contain what may seem like namedrop-
ping, but to him is just a recounting of his life.

“I remember walking down Madison Avenue one 
afternoon and encountering Oscar de la Renta 
and Kitty Carlisle and they said, ‘Oh it’s Elvin!’ ” 
he recalls. “How could they know that? Because 
of C. Z.”

His prolific writing – including a syndicated 
gardening column between 1975 and 1990 – 
garnered public exposure and many opportu-
nities, such as stints as Al Roker’s sidekick for an 
NBC home and garden show, primary consultant 
for the Emmy Award-winning TV series Gardens of 
the World with Audrey Hepburn, and as secretary 
of the American Horticultural Society.

In 1985, McDonald became a gardener at the 
Brooklyn Botanic Garden and then director of 
special projects, creating exhibits for the New 
York Flower Show and more. 

At age 55 in 1992, he uprooted to Houston, 
Texas, where he served as garden editor at 
the Houston Post, created a weekly television 
program, and managed The Compleat Garden-
er, an upscale garden center. “I also worked as 
a gardener for hire and kept my first Mac busy 
creating a half dozen new books.”

Three years later, he was hired as garden editor 
at Traditional Home, a Meredith Corporation 
magazine headquartered in Des Moines. He later 
became a garden editor at Better Homes and 

Gardens until his retirement in 2009. The move 
to Des Moines proved to be a perfect melding of 
McDonald’s Midwest roots, East Coast sensibility 
and global enthusiasm for horticulture.

In 2008, two days before his 71st birthday, 
McDonald became director of the Friends of 
the Des Moines Botanical Center, and helped 
shepherd its transition to the Greater Des 
Moines Botanical Garden. 

The GWA honored McDonald as a Fellow in 
1983 and inducted him into the Hall of Fame in 
1998. The Garden Club of America named him 
an Honorary Member in 2012, and the Business 
Record in Des Moines recently dubbed him a 
“Sage Over 70.”
 
Young Norris’ old soul
Norris has only one more year to be a “20-
something award-winning author and plants-
man” (to quote his own bio), but his list of 
achievements is already longer than his age 
indicates.

After earning his master’s in horticulture from 
Iowa State University in 2011, he wasn’t sure 
which direction his professional life should take. 
Luckily, as Norris was writing magazine articles 
and his second book, A Guide to Bearded 
Irises: Cultivating the Rainbow for Beginners 
and Enthusiasts (winner of the 2013 American 
Horticultural Society Book Award), community 
leaders were crafting the vision to transform the 
Des Moines Botanical Center into a world-class 
botanical garden. He was already a popular 
speaker for the Learn on Saturday’s classes, 
which have become a staple for winter education 
at GDMBG. 

Untested though he was, in November 2012 
Norris was the clear favorite for the job of 
leading a team of horticulturists to design, 
curate, program and manage the new Greater 
Des Moines Botanical Garden. He edits Bloom, 
the GWA Media Award-winning member 
magazine and will spend the next couple of 
years making plant collection trips around the 
Midwest, thanks to a 2015 Chanticleer Scholar 
Award.

Norris is a sought-after speaker, but knows that 
writing and public speaking alone aren’t enough. 
He’s out to touch hearts. “I’ll talk to anybody 
about plants,” he says. “In this profession, we 
have to do more than just talk to people through 
our columns and on the stage and through our 
lectures. We have to meet people where they’re 
at, challenge them and teach them.”

Norris has assumed the mantle of gardening 
futurist, a movement he says that GWA (which he 
joined when he was 14) must lead. “This is an era P
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Elvin McDonald
Birthdate: Feb. 17, 1937
Middle name: Dee
Hometown: Gray, Oklahoma 
Education: Opera voice, 
Mannes College of Music 
in New York City, 
Latest book: A Garden 
Makes a House a Home, 
2012, Monacelli Press. 
Besides an autobiography, 
he plans to write The Joy 
of Okra: from Slime to 
Sublime.
Family: Partner John 
Zickefoose, two sons and 
a daughter and five 
grandchildren
Something you don’t know 
about him: To honor 
McDonald’s retirement from 
the GDMBG with a nod to 
his background in music, 
a daffodil from Brent and 
Becky’s Bulbs was named in 
his honor: ‘Elvin’s Voice’.
Quote: “My mother taught 
English and my father 
forbade slang. Otherwise, 
writing comes naturally and 
readers tell me my voice 
has changed little since I 
sold stories to the New York 
Times as a teenager.”

Do you know?
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Kelly D. Norris
Birthdate: March 5, 1987
Middle name: David
Hometown: Bedford, Iowa 
Education: BS and MS, Iowa 
State University
Latest book: 
Plants With Style: A 
Plantsman’s Choices for 
a Vibrant, 21st-Century 
Garden, 2015, Timber Press
Family: Parents Kenny and 
Krystal Norris, brother Kody 
and sister-in-law Aubrey 
Norris and a niece
Something you don’t 
know about him: 
He loves Westerns. “I’m 
a huge John Wayne fan. 
He made 152 movies and 
I think we have more than 
120 of them.” He explains 
it this way, “There’s still a 
wilderness and untamed 
aspect to the Wild West; 
it’s the only aspect of our 
culture tied to landscape.”
Quote: “I’ve always said 
I didn’t want to be that 
person that’s always writing 
a book but the reality is 
that I’m always going to be 
writing a book.”

that could really challenge the structure of 
our planet,” Norris says. “It could also be the 
triumphant moment for our species. Horticulture 
– the planning and making of gardens, and caring 
for the land and initiating people in a dialogue 
and narrative with the land – is what’s going to 
save this planet. We have to tell that story. That’s 
what our profession has to do, in whatever form, 
whatever media, and whenever that takes place.”

THEIR GOALS
Almost 79, McDonald is writing a memoir called 
Blue Norther, a term used in Oklahoma and 
Texas for a fast-moving cold front with a blue-
black sky. He oversees the gardens at Terrace 
Hill, the Iowa governor’s residence (“I never 
dreamt when I settled here the governors would 
all be my friends.”), serves on the Des Moines 
Metro Opera board and is past president of the 
Des Moines Public Library Foundation. He also 
sings in his church choir, co-chairs his church 
Weekly Weeders, who tend the property’s land-
scaping, and is clerk of the church Chapter. “In 
a biography by Barbara Robinson I was pleased 
to read that Rosemary Verey had been Senior 
Warden in her local Anglican church.”

Nearly 29, Norris plans to push horticultural 
boundaries at the GDMBG with “the same 
adventuresome attitude as we did in the first 
year. I’m also going to spend a lot of time 
thinking about how the garden lives outside 
of itself, and that in some ways is thinking 
about how it lives through my work.” 

As he thinks about a message going forward, 
“I think the next step is to bridge all this new 
understanding about ecological design and 
designed plant communities in a more sustain-
able path forward.” Norris says, “The next wave 
of that is trying to capture people’s imagination 
on a level that is much more personal, scaled 
to home. I think there’s something we can do 
about that here, and I think there’s a bigger 
story to tell.”

The same may be said about McDonald and 
Norris, who, it seems, will always have a bigger 
story to tell, accompanied by conversation, 
laughter and the roots-deep understanding 
that connects people of the soil. 

GWA member Deb Wiley is a freelance writer, editor 
and photographer from Des Moines.

     Do you know?
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